
P E O P L E  P L A N E T  

94  classes for 1,082 participants on baking, cooking, garden-
ing, preserving local foods and wellness  

 
 18  store tours for community groups and schools 

20  speaking engagements in the community about eating 
healthfully and shopping wisely 

$6,700  in event sponsorships, including the West End 
Garden Tour,  National Night Out, Selby Jazz Fest 

and St. Paul Public Library’s Eating, Reading & Living Well series 

15.5  items sold per paper bag given away.  The 
higher the number, the fewer bags used 

 

15.8%  increase in our average daily carbon  footprint 
since 2009– A moderate increase after dou-

bling the size of 1 store and opening a half-hour earlier each day 

All ages enjoyed the 
annual Wishes for 
the Sky celebration 
to honor Earth Day.   
 
Mississippi Market 
was there providing 
sandwiches and 
snacks made from 
local and organic 
ingredients for the 
fourth year. 

129  tons of food waste diverted from trash and recycled 
into animal feed and compost 

The West 7th store’s 
rain garden was 
featured in the 3rd 
annual West End 
Garden Tour.   
 
Our stores’ rain 
gardens divert and 
filter storm runoff to 
native plants, beau-
tifying and purify-
ing our neighbor-
hoods. 

45% of wholesale purchases were from local 
producers  or Minnesota-owned businesses 

P R O F IT  

$3.7  million of new long-term debt, while maintaining a debt 
to equity ratio of 1.99 to 1.00 (a very good ratio!) and 

meeting all of the covenants in our loans 

6.23%  increase in sales- to $17,679,698 

$3.5  million in member equity-  an increase from $3 million  

6.26%  increase in member-ownership to over 10,000 
active member-owners 

$68,182  after-tax profit 

$1.82  million in cash– maintaining a strong finan-
cial position at the end of the year 

163  staff members with full time staff earning a livable 
wage of at least $11.66 per hour after one year 

$17,000  to Midwest Food Connection, the non-
profit organization founded by Twin 

Cities co-ops to educate children about natural foods, 
sustainable farming and cultural origins of our food 

Staff member Matt 
Olson points out 
some tasty local 
greens to a little  
future shopper 

 

April  began our partnership with the Simple, 
Good and Tasty bookclub– each month 

shoppers meet to discuss a new food-related book! 
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Mississippi Market Co-op 
2010 Annual Report 

Warm greetings to the member-owners of Mississippi 
Market from your Board of Directors. 
  
 I’m happy to report that in spite of the economy, we’ve 
had a great year. Our excellent management and staff 
have made a smooth transition and our beautiful new 
store is meeting and exceeding our financial goals and 
quickly becoming part of the fabric of the West 7th com-

munity.  After a collective sigh of relief, the board of di-
rectors has been busy mapping out a new direction this 
year. Assuring financial viability and providing a long 

range vision for the co-op are important duties of the board. For many 
years the new building has been the focus of our energy. Once West 7th 
was up and running, it was time to focus on creating a new strategic plan.  
 
Significant changes have occurred in 
our economy, our community, and in 
the competitive marketplace.  The 
Board took a step back to look at the 
larger picture and think about the chal-
lenges those changes pose. We sought 
out the ideas and opinions of our 
membership, involved management 
and staff, and after an intensive two 
day retreat and several short work 
sessions, we accepted the revised Vi-
sion, Values, Mission and Strategic 
Priorities at our September meeting. 
  
We looked deeply into what differentiates our co-op from the competition. 
Trust was the word that kept recurring. Member-owners and shoppers trust 
the co-op to make healthy and ethical choices in our products: to treat sup-
pliers and staff fairly; to protect the environment and work for sustainabil-
ity. They trust us to be deeply knowledgeable about food; to provide useful 
education  and to respond to the needs of our community and support its 
development. Our new strategic priorities address all of these areas.  
  
Strategic planning is a work in progress. In the coming years, management 
and staff will develop the specifics of carrying out the priorities and decide 
how we will measure progress towards achieving our goals. As always, we 
also want to hear your thoughts, because we are here to represent and 
serve you, our member-owners. 

The students of J.J. Hill Elementary 
carried Mississippi Market cloth 
bags filled with their food donations  
to the Hallie Q. Brown Center. Stu-
dents wore masks and capes to be 
“superheroes in the fight against 
hunger”. 

G i v i n g  B a c k  

2009-2010 Eco Stamp Recipients  
Each time shoppers bring their own bags for groceries, they can choose to  
donate 5¢ per bag to a non-profit organization.  Five cents doesn’t seem like 
much, but it totaled  
 
• West 7th Community Center Meals on Wheels 
• Howard Bowers Fund for Cooperatives 
• Farm to School,  Institute for Agriculture and Trade Policy  
• Minnesota FoodShare March campaign 
• Ecopaulitans, St. Paul environmental group 

1500 West 7th Street and 622 Selby Avenue 
St. Paul, Minnesota 

www.msmarket.coop 
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Nilgun Tuna, 
Board President 

$10,670  donated to St. 
Paul non-profit 

community organizations  

$19,384  donated to area 
food shelves by 

co-op member-owners and shop-
pers during MN FoodShare drive 

 
“We looked deeply into 
what differentiates our      
co-op from the competition.   

Trust  was the 
word that 

kept recurring.” 

$13,600  donated to the 
Red Cross for 

Haiti relief efforts by member-
owners and shoppers 

General Manager’s Report 

West 7th store Meat & Seafood 
Manager Kristine Szczech 
serves up samples of Bluff 

Country Beef products with 
farmer Ryan Jepsen. 

A co-op is like a 3 legged stool—all 3 legs need to be solid or it 
just doesn’t work! In our case, the legs of the stool are our mem-
ber-owners: our board of directors: and our staff. And all 3 legs 
are strong. 
 
 Last year we welcomed 1,382 new members to the co-op, 
drawing from both communities we serve.  Our member survey 
in January 2010 showed that 90% of you are either “satisfied” 
or “extremely satisfied” overall with the co-op.  That’s important 
because as a cooperative we come together to use our eco-
nomic power to meet your needs—as well as to affect positive 

change in our community and the local food economy. 
 
Our Board of Directors, the second leg of the stool, works diligently to provide 
leadership and direction. They educate themselves about the issues we face and 
about the changes in the natural foods industry.  Once the dust settled from the 
West 7th project, they began the hard but exciting work of strategic visioning for the 
co-op and the work of updating our Bylaws and Articles of Incorporation. 
 
Our staff, the third leg of the stool, deliver every day—in providing the products 
you want and the service you deserve.  Our goal is to provide exceptional value 
through offering quality products and services, excellent customer experiences 
and prices that are fair for all. 
 
Last year was a year of learning 
and change. We moved to a 
new location and added 23 
staff. Even in the face of a diffi-
cult economy our sales grew 
6.2% and we made a profit.  We 
are pleased with our successes 
and feel we are well positioned 
to continue meeting your 
needs while influencing the 
production, distribution and 
enjoyment of food. Thank you 
all for your help in creating and 
maintaining such a vibrant 
community resource. We are 
truly stronger, together. 

Gail Graham,  
General Manager 

$7,681! 


