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Board Report
By Jon Olson, Board Chair

I believe the old adage, “success breeds success”, 
holds true, especially here at Mississippi Market. 
Building on our positive growth and continued financial 
health over the the past decade, this past year has been 
no exception. We’ve had our eye on growth and have focused 
our efforts toward meeting the demands of informed member-owners and 
consumers who trust the cooperative to help them meet their goals around their 
health, food, concern for community, food producers and the environment.

Significant accomplishments this past year include:

• Our partnership with the Gateway Food Co-op has resulted in our plan for a  
 third store on East 7th Street. We hope to break ground any day now!
•  Member-owners rallied to our call for loans to the tune of $1.8 million.  
 Without this support, a third store project would have been a financial   
 stretch for the co-op. What a great example of member-owner participation!
• Over 2,000 new member-owners joined the co-op, and more than     
 450 are participating in the new LIME program. 
• A significant increase in the number of member-owners attending board  
 meetings and events.
• Successful remodeling projects at both stores that has helped us   
 accommodate member-owner growth.

Your nine-member Board of Directors is pleased to be a part of this exciting 
future and will work diligently to assist Gail Graham, the management team 
and all employees to make Mississippi Market a premier organization in our 
community. We use these strategic drivers to help keep us on track with all of 
this exciting work and action:

• Achieving operational excellence
• Becoming the most trusted advisor
• Delivering exceptional customer service
• Fostering growth in the local food economy
• Supporting and developing an engaged workforce

Positive Change Adds Up
By Gail Graham, General Manager

With a mission to create positive change in our 
community, our work will never be done at Mississippi 
Market. Year after year, we challenge ourselves to do more 
good and bring great food and cooperative values to more 
people. This past year we lived our mission by working to make 
healthy food more accessible and to maximize our impact on the local food economy. 

Improving access to healthful foods has become part of a national conversation. 
For many years, we have worked to help people discover how to “Shop Co-op on a 
Budget”, cook from scratch, garden, and stretch their food dollars while enjoying 
healthful foods. This year we took it to a new level by launching our Limited 
Income Membership Entry (LIME) program to make cooperative membership and 
healthful eating more accessible to those on a very limited income. This year also 
included expanding Mississippi Market at your door, allowing shoppers in over 50 
zip codes to shop online and have their groceries delivered. Expanded services 
grow our cooperative and bring more to our communities.

As our co-op has grown, so too has our impact on creating a resilient and vibrant 
local food system. We have a commitment to local sourcing, and it is part of our 
value proposition, not merely a convenient marketing approach. This past year 
44.69% of our total purchases (or $7.5 million) were from local producers or 
Minnesota-owned businesses. This is a 10.44% increase from the prior year’s 
local purchases. The local impact is further strengthened by the network of Twin 
Cities cooperatives—together we have 17 storefronts, 91,000 member-owners and 
$54 million in sales of locally-sourced products. 

Member-owners like you have shown their commitment to building the local 
economy and supporting our plans to build a third store on East 7th Street over 
this next year—to the tune of $1.8 million! Local investment in small businesses 
and new enterprises is a powerful way to boost our economy and see the results 
here in our own community. We owe a heartfelt thanks to our member-owners 
who invested directly and those who invested with their patronage, support, and 
enthusiasm for good food and cooperation. Our mission to create positive change 
in the community is for you, but it is also because of YOU. 
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2014 Profit Summary At-A-Glance

•  9.07% increase in sales to $26,989,199

•  $6.04 million in member-owner equity (stock in the cooperative),   
 an increase from $4.98 million

•  $119,133 after-tax profi t

•  11.8% increase in number of active member-owners, totaling over 14,563

•  $224,718 in member-owner coupons redeemed for discounts

•  $237,977 in profi ts distributed  
 back to member-owners as a   
 patronage refund in 2013

•  24,057 dollars or pounds to area  
 food shelves for the Minnesota  
 FoodShare March Campaign

•  $12,928 in Eco-Stamp donations  
 from shoppers who brought their  
 own bag and donated their 5¢

•  $52,074 donated to St. Paul   
 community organizations   
 and events

•  $24,000 given to fund Midwest  
 Food Connection lessons for   
 St. Paul schoolchildren 

Look Back, Reminisce and CELEBRATE!
Mississippi Market’s 35th Annual Meeting & Party

 
THURSDAY, OCTOBER 30

6:00–6:30 p.m.: Check-in at the Minnesota History Center,   
 345 W. Kellogg Blvd., St. Paul. Last chance to vote!
6:30–7:30 p.m.:  Annual meeting program
7:30–9:00 p.m.:  PARTY!
 
Tickets must be reserved in advance for everyone. A $5 reservation 
per person is required. This will be reimbursed to you via a $5 gift 
certifi cate receivable at the event. Cancellations must be received at 
least 48 hours before the event for a refund (this helps us plan for 
enough—but not too much—food). Please visit www.msmarket.coop or 
the customer service desk to purchase your ticket.

Giving Back

Annual Meeting Info

Profi t

Plans for building a new store at 740 East 7th Street are moving forward—
we still expect to open the summer of 2015! We received fi nal approval for 
the building’s exterior design from the Heritage Preservation Commission in 
September, and we will be breaking ground for construction this fall. Building 
this store will create approximately 60 new jobs, including some in a central 
kitchen, with all full-time jobs earning at least St. Paul’s livable wage of $12.61.

The store plans include a 15,600 square foot store complete with a deli, 
butcher counter, bulk foods and wellness area. In addition, a classroom will be 
equipped with a kitchen for hosting cooking classes and a seating area where 
you can have lunch with a friend or share a post-shopping trip cookie. Stay up-
to-date on the progress on this project at www.msmarket.coop and in 
bi-monthly Market Medley newsletters.

Growing Forward
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